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The region of Balaton is the second most popular tourist destination in Hungary, so the sustainable development and the cooperation of its enterprises are essential. One of the arising solutions to this is to explore the possibilities of using knowledge-based networking tools (like social media technologies) and develop good practices and case studies for the local enterprises. Networking is a unity of independent persons and organizations that are combined with a common goal or interest. Members of such a network contribute to maintain the network and are involved in the communication and cooperation process. Knowledge-base networking tools, like social media have taken the world in a storm, it has become a mainstream, modified personal relationships, allowed individuals to contribute to number of cases and constitute new possibilities to facilitate collaboration. The advantage of implementing social media is enormous. With social networking, organizations can build business-level collaboration that is easy to use, fast and widely accepted, thus enhancing business efficiency.
Main objectives of the research: 
· Exploring the cooperation networks of the wineries, gastronomy units and start-ups (enterprises) of the Balaton Uplands;
· Analysing the composition and characteristics of knowledge-based networking tools;
· Identifying the business communication model/strategy;
· Mapping the competencies of businesses related to social media and networking;
· Identifying the competencies considered indispensable to enterprises.
Activities realized within the project include: 
· Document analysis (documents of enterprises and previous research on social media)
· Qualitative research with semi-structured interviews (with owners and top management);
· Focus group interviews (with employees);
· Compiling 4 case studies;
· Identifying 1 “good practice”;
· Determining the characteristics of social networking of enterprises.
· Identifying at least 5 key competences related to knowledge-based networking tools.
Dissemination, academic publications etc.
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