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II.1. Tourism mobility around the Lake Balaton - mapping the characteristics of visitors/tourists
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The Lake Balaton is one of the most popular – waterside – tourism destination in Hungary with an international frame. Its sustainable development is of fundamental importance, mapping the visitors’ characteristics and attitudes is continuously in the focus of the stakeholders. Taking into account the influences of the general consumer and tourism trends, there is a need for monitoring visitors/tourists characteristics and behaviour. The destination in focus is appropriate for addressing the actual challenges in tourism. The research takes into consideration the economic, environmental and social pillars of sustainability, and also supports the Balaton’s UNESCO World Heritage Site application with valuable information. 

Main objectives of the research: 

· Analysing the image and awareness of the destination, identifying brand values and main destinations;

· Mapping the characteristics of visitors with tourism motivation; 

· Identifying main segments of the visitors; 

· Analysing the non-conventional tourism mobility (e.g. VFR segment); 

· Mapping the tourism demand of tourism products (e.g. heritage tourism, ecotourism, cycling tourism, festivals) at waterside destination; 

· Analysing the temporal and spatial concentration of tourism flow, identifying solution for mitigating concentration; 

· Elaborating a monitoring system/dashboard for tourism stakeholders; 
· Supporting future tourism developments. 
Activities realized within the project include: 

· Desk research (reports, statistical data) about the characteristics of the tourism mobility; 

· Quantitative and qualitative research about the tourism demand; 

· Qualitative research with tourism stakeholders (service providers, policy-makers); 

· Elaborating a dashboard/tool for analysing the results of the primary research; 

· Identifying best practices (other waterside areas, seasonal and spatial concentration of tourism flow etc.); 

· International case studies (e.g. lake/waterside destination, sustainability, destination management, climate change);  

· Dissemination, academic publications etc. 
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